MUSIIME ANDREW
BIO DATA
Gender:
            Male
Religion:                    
Christian
Nationality:               
Ugandan


Date of birth:             December 2, 1989
Marital status:  
Married
Mob:


 (+256) 702-913717, 781-386070

E-mail: 

captandrew37@gmail.com
PERSONAL PROFILE
Accomplished marketing officer with four years of experience in consistently promoting the brand and representing company values in all business interactions. Passionate at FMG products and industry expert and valuable business consultant with talents in analysis, judgment, knowledge of the consumer and industry dynamics. Strategic with a focus on coordinating with customers, retail partners and distribution partners to accomplish sales goals and promote the brand while maintaining strong professional relationships.

CAREER ACHIEVEMENTS

Given the various opportunities in which I have been working, I happen to have gotten various achievements which include but not limited to the following.
· Improved employee participation in Corporate Social Responsibility initiatives by 60% through the launch of a multi-phase awareness campaign.
· Generated a readership of more than 150 employees (up from 10+) by improving the quality of material published on the company's internal website.
CAREER OBJECTIVE
Given the current dynamic and competitive business environment, I would like to acquire skills and work related experience in the company that would enable me to grow and better myself to become a solid professional in order to boost organizational values and goals through excellent customer care, financial and operational excellence and supporting the disadvantaged communities.
Skills

· Business networking

· Goals and performance
· Sales strategy
Work History
SALES EXECUTIVE, 01/2017 TO CURRENT
COOPER MOTOR CORPORATION UGANDA LTD – KAMPALA, KAMPALA
CMC Motors Group Limited is a leading player in the East African motor industry with exclusive distribution of Ford, Mazda, and Suzuki vehicles. CMC also distributes UD, Eicher and MAN range of trucks (medium and heavy commercial) and busses.
DUTIES AND RESPONSIBILITIES

•
Develop strategic relationships with existing customers while conducting cold and warm calls with prospects.

•
Coordinating trade marketing to improve positioning in retail stores and increase awareness by 45%
•
Surpass growth targets and revenue projections by coordinating and planning [automobile] product sales.
•
Marketing motor vehicles to a targeted audience at trade shows and events.

•
Liaise with sales, marketing and management teams to develop solutions and accomplish shared objectives.

•
Maintaining key customer relationships through effective time and resource management to exceed sales goals and increase profit opportunities. 

•
Negotiate and prepare sales contracts for new and existing customers.

•
Maintain up-to-date knowledge of competitor products and pricing in the market served.

•
Develop and maintain strategic relationships with customers to expand business endeavors.

•
Expand market share by executing effective sales strategies while detailing market condition 

analysis for strategic planning.

•
Devise sales strategies to increase points of distribution, shelf space, product positioning, 

consumer awareness, trial, and conversion and user acquisition.
SALES AND MARKETING EXECUTIVE AT BENIVA LIMITED 
JAN 2014-2017
· Identified and closed new sales leads

· Maintained fruitful relationships with existing customers

· Researched organizations and individuals online (especially on social media) to identify new leads and potential new markets

· Identified the needs of other companies and learning who make decisions about purchasing

· Contacted potential clients via email or phone to establish rapport and set up meetings

· Planning and overseeing new marketing initiatives

· Attending conferences, meetings, and industry events

· Preparing PowerPoint presentations and sales displays

· Contacting clients to inform them about new developments in the company’s products

· Developing quotes and proposals

· Negotiating and renegotiating by phone, email, and in person

Personal interests
· Result oriented  and willing to take on new and varied projects and ability to handle new and changinging priorities.

· Self driven and work independently without constant supervision

· Doing research and finding out what is trending in the business world

· Interested  in working  with team members

· Interested in completing my assignments before the allocated time
EDUCATION BACKGROUND
	Period
	Institute
	Award

	2019-2021
	Makerere University Business School
	Master of science in marketing

	2014-2017  
	Makerere University Business School 
	Bachelor of science in marketing(FIRST CLASS)

	2012-2013
	Makerere Highway College
	Certificate (U.A.C.E)                       

	2007-2011
	Kyamuhunga Secondary School
	Certificate (U.C.E)      

	2001-2007
	Ishekye Integrated Primary School
	Certificate (P.L.E)


	LANGUAGE
	WRITEN
	SPOKEN

	English
	 Excellent 
	Excellent 

	Luganda
	Good
	V. Good

	Runyankole
	V.Good
	Excellent 


REFEREES:

1. MR. MUGISHA JAMES 
 PRINCIPAL PLANNER/ ECONOMIST

EQUAL OPPORTUNITIES COMMISSION

0701269162


2. MR. BEEMANYA FRANKLIN
      07706927699
SENIOR SALESCONSULTANT


COOPER MOTOR CORPORATION

3. MR. KIIZA PASTOR
 LECTURER UMU AND UMI

 0705167731
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